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What began with a sandwich and a safe space
for youth after school has grown into a powerful,
community-led organization supporting over
45,000 neighbors each year.
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Dear Friends

As Martha’s Table marks 45 years of serving Washington, DC, | am filled with gratitude for our

community and optimism for what lies ahead. This year also marks my 10th year with Martha’s Table, and
over the past decade, | have seen what is possible when a community believes in itself and leads with

purpose.

The 2024-2025 fiscal year was one of growth, learning, and community coming together in powerful
ways. We faced challenges we could not have predicted, and those moments revealed our ability to
adapt, collaborate, and stay focused on our mission to support strong children, strong families, and

strong communities.

Over the past year, our programs have evolved to expand opportunities for DC neighbors. We expanded
access to healthy food, strengthened emotional wellness programming, and created new pathways for

economic mobility, providing neighbors with the resources and opportunities to grow, evolve, and thrive.

When we noticed that more neighbors were visiting our daily, choice-based, no-cost markets, we
quickly responded with the 1000 Hearts: One Goal campaign. More than 1,000 supporters joined us to
raise additional resources and ensure that every neighbor could access healthy food. This campaign
demonstrated the power of collaboration, showing that when our community works together, we can

achieve a meaningful and lasting impact.

As you explore this report, | invite you to celebrate our collective impact and imagine what the next

45 years can hold. Thank you for your trust, your partnership, and your commitment to Martha’s Table.

With deep gratitude,

Tiffany Williams
President & CEO, Martha’s Table
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The heart of Martha’s Table, driving

Our Collective Impact

At Martha’s Table, our greatest strength is our community. In FY25, we
grew stronger together, deepening connections with local organizations,
leaders, and neighbors to create more opportunities for children, families,
and the broader community. We continued to lead conversations on

food access, community-driven solutions, early childhood education, and
volunteerism, sharing insights and best practices across local, regional,
and national platforms.

The individuals fueling this impact bring their passion, expertise,
and commitment to every aspect of our work:

126 °

Team Members

O

4,900+~

Volunteers

Caring friends and neighbors
contributing time, skills, and energy
to make a difference.

our mission every day.

19 &

Parent Policy
Council Members

Shaping programs and policies
that support positive outcomes for
children and families.

Business Advisory

Council Members

Strengthening networks and
amplifying our impact.

Together, this network of team members,
volunteers, and community partners
transforms ideas into action, creating

a real impaet.

In FY25, nearly 5,000 volunteers contributed 28,726 hours, supporting
children, families, and neighbors. Their time and dedication are core

to the work of Martha’s Table, showing that as we grow and evolve
together, we thrive as a community.
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Board of Directors

Guiding the strategic vision of our
organization.
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Community Advisory
Council Members

Sharing their voice to ensure
programs reflect community
priorities.

Teen Association

Members

Sharing their perspectives to help
shape programs that reflect youth
priorities and experiences.




At Martha’s Table, we believe lasting change begins with
community. We are committed to addressing the root
causes of health, educational, and economic disparities
so every child, family, and neighbor in Washington, DC,
can thrive. This year, we are proud to highlight the impact
of our work across four key areas: empowering young
learners, promoting health and wellness, strengthening
families and community connections, and investing in the
local community to create lasting opportunities.

SUppeLting Youg
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Bright Futures

In FY25, we strengthened early childhood education
programs, giving children the tools to thrive
academically, socially, and emotionally. We also launched
a new Teen Lounge, a safe and welcoming space where
teens can create, connect with their peers, and focus

on their futures. Older youth continued to expand their
horizons through the Global Passport program, including
an international trip to Panama, sparking curiosity,
confidence, and leadership skills.
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By the Numbers

120™

children enrolled in nationally
accredited Early Childhood
Education programs.

1327

older youth participated in Global
Passport trips, broadening perspectives
and inspiring leadership.

53

teenagers visited the new Teen
Lounge to work on school
assignments, engage in creative
activities, and connect with peers.

invested in young learners through the
Dietra L. Ford Child Savings Accounts
initiative, which provides children with an
early savings account to help families plan
for the future.
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By the Numbers

R\ ©)
R D 9

million meals (equal to 2.7 million pounds
of food) were distributed through our
healthy food markets, a 23% increase
from the previous year.

o

554"

individuals participated in our Emotional
Wellness programs, including Art As
Healing, Mindful Moments, Healing
Movements, and Healthy Happy Hour.

46,000+

visits to Joyful Food Markets across 50
schools and recreation centers in wards 7 and
8, providing access to fresh, healthy food.

365

days per year, McKenna’s Wagon distributed
hot, healthy, nutritious meals to individuals
experiencing food and housing insecurity.
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S—upporting
Healtlh, @hoice
and Connection

As neighbors navigate life, our health and wellness
programs evolve to support their well-being. No-cost,
choice-based food access through Martha’s Table Markets,
Joyful Food Markets, and McKenna’s Wagon provided
fresh, nourishing options that allowed families to choose
what worked best for them. This year, demand for our
markets increased significantly, reflecting the trust families
placed in these resources. Programs like Healthy Happy
Hour, Art as Healing, and Healing Movements offered space
for creativity, connection, introspection, and reflection,
strengthening mental health and emotional well-being.
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By the Numbers

i)

$ 2 : 9 million

saved through the distribution of articles
of clothing via Martha’s Outfitters.

Martha’s Outfitters, and Strong African American

Families highlight the strengths of families and create
spaces for connection, learning, and growth. families connected to essential resources

through the Historic Anacostia Family Success
Center, supporting access to education,
health, and economic stability.

©)
o
We know strong families are the core of strong rhplﬁl*\
communities. Programs like Baby & Me, District Dads, | 3 |

@ﬁﬁ%
parents engaged in our District Dads

and Baby & Me cohort-based programs,
supporting involved parenting.

vl
families with pre-teens enrolled in the
new Strong African American Families
program, building skills, confidence, and

connections that help both parents and
children thrive.

“The Baby and Me program
has been such a blessing.
[ met other moms who
became friends and learned
tips that made motherhood
less overwhelming. It's more

Elaein =1 elgeieiaien, 1k =) =) rEhnal )
- Maurika H. — -
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By the Numbers

$1,023,297

in direct cash assistance provided to 137
mothers, with participants reporting reduced
financial stress and improved well-being.

k8

Nonprofits selected to participate in our
Community Impact Fund and received
capacity-building support from the Center
for Nonprofit Advancement, with each
organization receiving a two-year grant
totaling $30,000.

grassroots leaders participated in the year-

long Training and Technical Assistance Program
(TTAP) for emerging nonprofits.

Hon

participants completed the Virtual Reality
Auto Tech Training program, gaining
hands-on skills for meaningful careers
and pathways to employment.

Growing
Opportunity,
Evolving
Programming,
Thriving
Communities

We invested in the people and organizations that
strengthen our community. Through the Training and
Technical Assistance Program (TTAP) and the Community
Impact Fund (CIF), we supported grassroots leaders with
coaching, peer learning, and resources.

Our newly launched Virtual Reality Auto Tech Training
program helped neighbors gain hands-on skills for
meaningful employment. At the same time, Strong Families,
Strong Futures provided cash assistance and guidance to
help families build stability and long-term opportunities.

By combining leadership development, career pathways,
and family support, we helped families and neighborhoods
across Ward 8 grow stronger and thrive.
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We Thrive:

Celebrating
Community and

Connection M L K Day

We celebrated the ways our community

continues to grow, evolve, and thrive. By O f S e I‘Vl C e
strengthening partnerships, expanding
programs, and creating new opportunities,

we worked alongside neighbors to support
children, families, and the neighborhoods they
call home.

In January, we honored the life and legacy
of Rev. Dr. Martin Luther King, Jr., with a
meaningful day of service, engaging in acts of
community care that included a peace walk,
Thanks to the dedication of our friends, neighborhood cleanup, winter item giveaway,
volunteers, and partners, we built connections and a community center beautification.

and shared moments of joy throughout Ward 8.
Our signature events remain at the heart of

this work, uniting the community to celebrate,
give back, and foster deeper relationships
throughout the year.

b e @ oan
Giveaway

In October, we hosted a winter coat giveaway,
distributing 3,000 brand-new coats to
community members to help them stay warm
during the season.

Community
Blarvesi [Biise!

In November, more than 1,000 friends and neighbors
came together to share a delicious meal, reflect on
our shared achievements, and celebrate the hope and
strength of our community
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Financial Overview y

Sustaining Growth and Possibility
Through Financial Leadership

As a community-based organization, we remain committed to transparency

and accountability. Over the past year, we have made strategic investments in our
programs and infrastructure, while maintaining our focus on supporting children,
families, and communities. Our continued financial stability enabled us to deliver
high-quality services and enhance our capacity to serve our neighbors for years to come.

0.46%
1. 37% 0.41%
1. 52% O 10%

2. 23%

Operating Revenue

Individuals $9,229,257 33.83%

Federal and State Funds $9,007,583 33.01%

33.83%
In-Kind Donations &

6.69%
0. 13"

Miscellaneous Income i ol
Investment Income $2,490,447 9.13%
Foundations $1,825,483 6.69%
A 24% Corporations $609,119 2.23%
Combined Federal Campaign $414,377 1.52%
Special Events, Net $375,021 1.37%
Childcare Co-Pay $126,744 0.46%
Civic and Religious Groups $112,072 0.41%
Martha's Outfitters $26,920 0.10%
33.01% TOTAL REVENUE $27,283,551
Health & Wellness Initiatives 28.94%
Education Initiatives 27.47%
Parent and Family Initiatives 23.09%
Fundraising & Communication 8.89%
General Administration 7.92%
Community Engagement / 2.69%
Neighborhood Impact
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Volunteer With Us

Join our vibrant team of

of giving back while connecting
with neighbors and friends.

®)- ', ' & SCAN TO VOLUNTEER

Deliver Fresh Meals
with McKenna's Wagon

Help deliver fresh meals, fruit, and refreshments
to those facing food insecurity through our
mobile food service, operating 365 days a year
in downtown DC.

=
Distribute Produce at
Martha’s Table Markets

Support our no-cost daily markets by setting
up and distributing fresh produce and pantry
staples at our SE and NW locations.

%
Welcome Neighbors to
Healthy Happy Hour

Assist with setting up, crafting mocktails, and
leading wellness activities during this weekly
community relaxation event.

volunteers and experience the joy

Martha’s™ Table

Bring Joy to
Our Joyful Food Markets

Help transform 50 school cafeterias and
gymnasiums into lively, welcoming pop-up
markets where families can access
fresh healthy foods.

Assist Shoppers
at Martha’s Outfitters

Sort donations, restock shelves, and greet
shoppers at our no-cost clothing boutique for
professional attire and children’s clothing.

\7/

Pop-Up Service
Opportunities
We’ll design a unique, hands-on volunteer
experience tailored to your group, helping your

team give back, connect, and make an impact—
anywhere.
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Make a Meaningtul Impact Today

Your generosity fuels Martha’s Table’s mission to support strong children, strong families, and strong communities.

The easiest way to make a gift is by writing a check or donating online. Your gift provides immediate support for our
work, allowing you to make a difference right away.

Give Online:

marthastable.org/donate

S

Give Through Your
Donor-Advised Fund

(DAF)

Direct your DAF to support the
programs and initiatives that
resonate with you most, making a
meaningful difference in the lives
of those we work alongside.

Give Stock:

Donating stock or appreciated
securities is a tax-smart way to
invest in our mission while making
a lasting difference.

However you choose to give, we look forward to recognizing your support, inviting
you to events, and sharing impact updates with you as members of our Apple Society
(gifts of $10,000 or more), Annual Fund (gifts of $1,000 up to $9,999), and Apple

Corps (recurring gifts).

marthastable.org/ways-to-give.

ANNUAL REPORT 2025

By Phone:

Send contributions to Martha’s Call us at (202) 846-1043 to
Table, P.O. Box 70970, make a donation or discuss giving
Washington, DC 20024. options.

By Mail:

o W

Give Through Workplace
Your Will: Giving:
Make a gift to Martha’s Table Amplify your impact by
in your will or trust. Below is designating Martha’s Table in your
information to share with your Combined Federal Campaign
financial advisor. If you do not (#29262), United Way Campaign
have a will, you can create one (#8445), or other workplace
for free at www.freewill.com/ giving initiatives. You can also
marthastable. visit marthastable.org/workplace
giving to check if your employer
matches donations or your
volunteer hours.

Legal name: Martha’s Table

Address: 2375 Elvans Rd, SE,
Washington DC 20020

Tax ID: 52-1186071

Spread the Word:

You can extend your impact even further by sharing Martha’s Table’s
transformational work with colleagues, friends, and loved ones. Your voice
helps us grow our circle of supporters.

Growing, Evolving, Thriving A Year of Collective Impact
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A YEAR OF COLLECTIVE IMPACT

Martha’s Table Martha’s Table Martha’s
at the Maycroft at the Commons (Headquarters) Outfitters
1474 Columbia Road NW 2375 Elvans Road SE 2204 Martin Luther King Ave. SE
Washington, DC 20009 Washington, DC 20020 Washington, DC 20020
(202) 808-8002 (202) 328-6608 (202) 885-9613

SCAN TO VISIT
OUR WEBSITE RO S @INGSIOIE AT

f facebook.com/MarthasTableOrg
instagram.com/marthastable

in linkedin.com/company/marthastable

wWWwWw.marthastable.org



